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# (Tons)

Fruit 433,746
Vegetables 389,839

Reflecting the milder weather in 2009,
the fruit and vegetable sector of Rungis
Market had Despite the farm
production problems,

the boom in some products
offsetting difficulties in others.

Variation
2009/2008

- 18%
-5.3%



Turnover 2008

2,892,578

Forecasted variation 2009/2008: - 2.4%

34 Teners

of whom: 204 Wholesalers
64 Producers

79 Traders, brokers and import-export
companies

008: 15,652 ke 1 | 45@ Employees

of whom: 3,081 Wholesalers
64 Producers

Wholesalers 85%

Turnover 2008: 2,454,475 K€
Forecasted 09/08: - 2.5%

The Rungis fruit and vegetable
sector had a relatively quiet year in
2009, compared to previous years.
This sector is usually at the mercy of
diverse, unexpected events, starting
with the weather. For instance,
France suffered a heat wave
followed by an unusual cold spell in
the summer of 2006. Unreliable
weather recurred in 2007, worsened
by a cyclone in the West Indies (for
imports) and political crises in Africa.
In 2008, there were severe spring
frosts and heavy rains, then a
serious drought in Spain.

Nothing like that happened in 2009,
although the weather affected some
crops here and there, cherries
suffered from the rain, for instance,
and farm production suffered a
great deal from falling prices.
Similarly, the Market felt the effects
of the economic slowdown in the
first few months of the year, with
prices already weakened by the
wait-and-see policy of demand and
buyers avoiding any build-up of

stocks. Lastly, the cold spell at the
start of the year led to a drop-off
in the activity of street markets,
which normally boost the Market’s
trade. However, volumes stabilized
by the end of the year, particularly
in fruit where the decrease was
only 1.8%, whereas vegetables
had a worse year with a recorded
5.3% decrease in volumes.

French produce: fruit up,
vegetables down

Volumes of fruit grown in France
actually rose by 8.6% over the year,
with spectacular rises in apricots
(+72.5%) or nectarines (+31.1%).
However, imports fell by 6.1%,
notably due to a sharp drop in
deliveries of bananas (-16.6%)

and grapes (-24.9%). In the end,
the results were extremely varied
depending on the category

of fruit sold on the Market:
apricots, +46%, avocados, +37%,
pineapples,+18%, unlike

grapes, -21%, or clementines, -8%.

305 Traders, brokers and import-export
companies

and vegetables

Frui
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The trend was quite different for
vegetables grown in France, where
deliveries fell by 9%, and just about
every variety was down. The
sharpest falls were in asparagus
(-25.5%), mushrooms (-19%) or
salads (-16.9%). Vegetable imports
remained stable compared with
2008 (+0.1%), despite very
significant increases in carrots
(+53.9%) or mushrooms (+21.4%).
On overall volumes, the strongest
growth was in tomatoes from “other
origins” (e.g. not from Spain,
Morocco nor France), which rose
almost 30%, or in mushrooms
(+13.9%).

The fruit and vegetable sector of
Rungis is preparing to undergo
some significant changes in its
infrastructures. Besides the
ongoing work to convert the
basements of the B3 pavilion into
refrigerated units of 100 sg.m. for
retailers who need a storage
solution on site, a major renovation
project on the C3 pavilion will be
launched in 2010. The present
building will be completely
demolished, to make way for a new,
extended building providing, in
particular, a warehouse zone,
offices and an underground car
park high enough to accommodate
large vans.

The modernization of this sector will
meet the stated expectations of the
fruit and vegetable stakeholders.
Actually, SEMMARIS commissioned
HEC Junior Conseil to conduct a
survey with French, English and
Spanish professions to better
identify their expectations with
regard to wholesale markets,
particularly those of Rungis, London
and Madrid. This survey confirmed
Rungis Market’s reputation with fruit
and vegetable operators, as 94%
declared buying from Rungis, and
76% have a good image of it.
Moreover, these buyers, almost
unanimously, described their
relations with wholesalers as good
(62%), if not excellent (35%).

For over half the French producers
interviewed (57 %), the export
platform is one of Rungis’ major
advantages. The result was that
92% of respondents consider that
they will still have the same need for
wholesale markets in ten years time.
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Root vegetables like
the Oca from Peru.

Producers form the world over test out new Citrus Digitata is available
products at Rungis. Here, the Pittaya from Vietnam, in winter.
frequently used to decorate fruit baskets.

/g ANDES celebrates the first year

of the “Potager de Marianne”

ANDES (Assaociation Nationale de in 2008. Over 1,000 deliveries were made
Développement des Epiceries Solidaires), to 36 associations, half of which are charity food-
a non-profit association to develop charity shops. However, with 119 tons, the latter are only
food-shops, came to Rungis Market in 2008 to the second recipient, just behind Restos du Ceeur,
set up Le Potager de Marianne. It aims to help which took delivery of 125 tons in 2009. In total,
unemployed people get back to work, with a there are about sixty lle-de-France associations
900-square metre warehouse which collects that might be supplied in this way.

unsold fruit and vegetables from the Market ANDES’ objective for 2010 is to redistribute

and redistributes them to charities. 550 tons, part of which — damaged produce,

So 2009 was the association’s first “full” year. in particular — could be processed into soups
412.2 tons of fruit and vegetables were or juices, for example by installing a workshop
distributed in lle-de-France, against 129.8 at Le Potager de Marianne.

At national level, 2009 was especially marked

by a very sharp drop in prices. In fruit, prices

fell 20% in relation to 2008 according to Agreste,
dropping further to 28% in June, and even

to 34% and 31% respectively in July and August.
After that prices dropped less, but in December
the drop was still 15%.

The phenomenon was slightly less sharp

in vegetables, with price increases over

the first three months of the year. Starting

in April, prices fell to 19% in July, resulting

in an overall drop of 5% in production prices
for the whole year 2009.

Consumer prices logically reflected this trend,
but not to the same extent according to INSEE:
-7% in fruit and -3% in vegetables (except
potatoes). This development did not really
help consumption since household buying
remained stable over 2009 according

to Kantar World panel. Volumes of fruit
consumed rose 1%, while vegetables remained
the same as in 2008.
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SEMMARIS

1, rue de la Tour — BP 40316 — 94152 Rungis Cedex — France
www.rungismarket.com





