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The sector was impacted to varying 
degrees by an economic situation that 
was particularly unfavourable. While sales 
of cut flowers fought to maintain positions, 
potted plants grew significantly in 2009.

Volumes Variation 
2009/2008

Cut flowers (in thousand stems) 199,066 + 0.6%
Potted plants (in thousand pots) 18,482 + 11.3%
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The rose does not limit 
diversity
With over 70 million stems, roses 
are by far the best selling flower 
at Rungis and volumes grew again 
slightly in 2009 (+1.4%). 
Quite far behind, we find tulips 
(11.6 million stems, +0.8%), 
chrysanthemums (10 million stems, 
up 4.3%) and buttercups 
(7.6 million stems, +5.7%). 
However, the strongest growth 
came from bouquets, which 
soared 24.2% to nearly 
6 million stems; this is another 
illustration of the development 
of processed, ready-made products, 
in this sector too. Exotic flowers 
are also worth a mention, even 
though they only represent just 
over 3 million stems, because 
sales doubled on the Market 
in 2009.

The flowers and plants sector of 
Rungis Market was particularly hit 
by the economic problems that 
arose in the second half of 2008. In 
a crisis context, it is easier for 
consumers to cut spending on plant 
decorations than on food. Yet 2009 
finally turned out to be quite a good 
year for the Market’s horticulture 
and decoration sector. 

So despite the economic situation, 
the cut flowers, by adjusting 
margins, recorded a slight increase 
of 0.6% in volumes to just over 
199 million stems. It is now possible 
to have a statistical comparison 
based on this new measuring unit, 
since the base for calculating 
volumes changed at the beginning 
of 2008 from the number of 
bunches to the number of stems 
(except for foliage). 
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498 Employees
             of whom: 387 Wholesalers
                                  76 plants

 311 cut flowers, foliage

                               105 Producers

                                     6 Traders, brokers and 
                                     import-export companies

188 Tenants
          of whom:    80 Wholesalers
                              13 plants

67 cut flowers, foliage

                           105 Producers

                                 3 Traders, brokers and 
                                  import-export companies

Turnover 2008

233,688 K€ 

Forecasted variation 2009/2008: + 0.9%

Wholesalers 92%

Turnover 2008: 214,006 K€ 
Forecasted 09/08: + 0.9%

of whom:

 Plants 32%
Turnover 2008: 67,947 K€

Forecasted 09/08: + 13.1%

 Cut flowers, 
foliage 68%
Turnover 2008: 146,059 K€

Forecasted 09/08: - 4.8%

Traders, brokers and 
import-export 
companies        1%

Turnover 2008: 3,384 K€ 
Forecasted 09/08: NC

Producers 7%

Turnover 2008: 16,298 K€ 
Forecasted 09/08: NC
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Plants do well 
in winter
After a satisfactory year in 2008, 
the potted plants sub-sector 
had an even better year in 2009, 
thanks to very favourable weather 
conditions. In fact, harsh winters, 
combined with quite long periods 
of frost, increase springtime 
replanting. The result is an 11.3% 
rise in volumes to 18.5 million pots. 
Most of this came from bedding 
plants, which represent over 
41% of the total sub-sector, 
and grew by 32.3%.

The market is notably driven by the 
demand of small city councils who 
go directly to Rungis, as well as 
garden centres, which do well 
because of the passion for 
gardening in Ile-de-France 
(including on flat balconies). 
The plant sector also benefits 
from the presence of large 
operators; there are only 10 potted 
plant wholesalers at the Market.

Actually, there are so many varieties 
of flowers arriving at Rungis that 
after the twenty odd specifically 
covered by the statistics, there are 
still 45 million stems in the “Other” 
category, (up 1.9% moreover). It 
should also be noted that the trend 
was more favourable to imported 
flowers, where volumes increased 
3.5%. The “grown in France” 
contingent only accounts for 
22.7% of the supply, whereas 
The Netherlands corners 63.4% 
of the flower volumes traded 
at the Market. 

The small foliage market did 
particularly well in 2009, with a 
growth of 2.25% to 5.5 million 
bunches. This is a very specific 
business, developed by relatively 
small companies, who are 
nonetheless masters of inventiveness, 
particularly before holidays. With 
highly creative decoration offers using 
the simplest forestry resources like 
moss or deadwood.
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Decoration forever
Lastly, the sub-sector for decoration 
and sundries is not included in the 
volume statistics. However, no 
further proof of its health is required, 
as demonstrated by the growth in 
turnover of 5 to 10%, if not more, 
year after year since 2006. In 
response to the demand of Market 
clients, this sector proposes an 
increasingly diverse offer, which 
florists and other retailers can use 
to enhance their own offer 
to consumers. It is also interesting 
to note that restaurants are loyal 
customers of this sector.  

 The rare varieties form part of the 
broad choice available at Rungis.

 Over 50,000 listed decoration products for 
all uses and all professions.  

The 2009 statistics are not yet known, but 
consumer spending on ornamental plants in 
2008 dropped 0.5% in value (-2.7% in volume) 
totalling 3.7 billion euros. According to the 
Métascope survey by TNS Sofres cited by 
FranceAgriMer, this drop essentially hit indoor 
plants (-2.1% in value and -0.7% in volume), 
while outdoor plants had more contrasting 
results (+3.6% in value and -3.6% in volume). 
However, we do have the results for Valentine’s 
Day in 2009. The French spent 28.6 million euros 
on indoor fl owers and plants, according to the 
survey conducted by TNS Sofres for 
FranceAgriMer and Val’hor: 37.1% was spent 
on cut fl owers, 28.9% on prepared bunches, 

16.8% on fl owering potted plants or 13.5% 
on fl ower arrangements. It should be noted 
that 90% of the cut fl owers purchased were 
roses. On this occasion, fl orist shops are most 
popular with 69.7% of spending, whereas they 
normally only attract half the business (53%) 
over the year as a whole, ahead of 
supermarkets (17%), garden centres (12%) 
and street markets (7%).

As for exports, it should be pointed out that 
France imports six times more horticultural 
products than it exports. Foreign sales have 
fallen off since 2002, representing 162.7 million 
euros in 2008.

FLORISTS ARE THE VALENTINE’S 
DAY FAVOURITE

 About a hundred Ile-de-France producers sell 
their flowers and plants directly at the Market.

In 2009, the initiative was taken to organize 
grouped deliveries from Rungis wholesalers to 
their clients in the capital or provinces. It will 
help lower transport costs while significantly 
reducing greenhouse gas emissions at the same 
time. Backed by SEMMARIS, it was made 
possible by the revival of the cut flower tenants 
association at the Market this year, after several 
years of silence. Chaired by its young president, 
a Unigros member, the association will be an 
important collective contact for SEMMARIS to 
help determine future challenges and solutions 

for Rungis flower market. The decision was 
therefore made at the end of the year to conduct 
a strategic study to analyse the current state of 
the market and determine growth opportunities 
for Rungis tenants. 

A service to group flower 
deliveries 
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SEMMARIS
1, rue de la Tour – BP 40316 – 94152 Rungis Cedex – France

www.rungismarket.com
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